
Marketing in 
Written Digital 
Communication 
TYPES, DIFFERENCES AND BEST PRACTICES 



Overview 

Types of writing in digital 
marketing 

Differences with the types of 
writing 

Best practices 
An example with some problems 

This presentation assumes you’ve had an introduction to business 
communication and marketing in general. 
 



Types of Writing in Digital 
Marketing 
 Email 
 Text messages 
 Social media messages 
 Social media posts 
 PPC ads 
 Website content/blog posts 
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Active and Direct Digital 
Communication – Pros and Cons 
Email, text messages and social media messages are all 
direct and encourage active engagement because they 
are targeted to specific customers and clients, and usually 
those that opt-in. 
 
 

Pros 
• Have the highest 

conversion rates 
• Have the best user 

engagement 
• Easy to track and 

monitor effectiveness 

Cons 
• May be seen as spam 
• Poorly worded direct 

communication can 
lose customers 

• Too much direct 
communication can 
lose customers 

 



Passive and Indirect Digital 
Communication – Pros and Cons 
Social media posts, PPC ads and website content/blog 
posts are all indirect and passively await user engagement. 
They are usually not targeted to specific users. 
 Pros 
• Help you identify 

potential customers 
who you can then 
actively market to 

• Can improve your 
company website SEO 

• Posts can go viral 
 

Cons 
• At the mercy of the order 

in the feed or SERP 
• Easily overlooked even if 

they rank higher in order 
• Posts may be targets for 

spammers 
 

 



5 Best Practices: Direct 
Marketing (email, messaging) 

1. Subjects, if used, should be brief and 
compelling 
 Subjects that are no more than 30 characters 

are considered optimal. 
 Subjects that start with “We” are always 

focused on the features of the product or 
company rather than how it benefits the 
customer. Instead, start with “You” or implied 
you, like this: 
 “Save 50% on your next hotel stay” 



2. Personalize the subject or content with the 
customer’s name if possible 

3. Make content as readable as possible 
 Keep the content brief. 
 Don’t use a wall of text in your content. Include white 

space, bullets or numbered lists and headings to make it 
more readable. 

 Bear in mind that seeing a lot of text in desktop is 
overwhelming in mobile. 

 To create space in social media messaging, use Shift-
Enter rather than Enter because Enter often sends. 
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4. Have a call-to-action and make it 
obvious 
 Use different colors, have it on a button, or 

make the text larger to make it stand out. 

5. Add an opt-out or unsubscribe link  
 This is a legal requirement. 

Note: This is not a comprehensive list of best practices in email 
marketing.  
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5 Best Practices: Indirect 
Marketing (posts) 

1. Headings should be clear, compelling 
and benefits-focused (as opposed to 
features-focused) 
 Don’t go with a heading like this: 

 “We make quality chairs priced affordably” 

 Headings that start with “We” are always 
focused on the features of the product or 
company rather than how it benefits the 
customer. Instead, start with “You” or implied 
you, like this: 
 “Save money and relax in a chair you’ll love.” 



5 Best Practices: Indirect 
Marketing (posts) 

2. Include a relevant image or video 
 The image should be related to the topic. 
 If you are using an image sharing social media 

app like Instagram, then include relevant text 
to follow the image. 

3. Use hashtags in social media like Twitter and 
Instagram 
 Research the trending or the most relevant 

tags for your content first, then include them 
in the text.  

 Hashtags are a great way to get your content 
discovered and get more followers. 



5 Best Practices: Indirect 
Marketing (posts) 

4. Link your website, landing page, or other 
relevant content to your posts 
 This is a great way to get visitors to your site to 

improve your search engine ranking. 
5. Update your posts often 

 You’ll get ignored in feeds or SERPs if you let 
you content get too old. 

 Updating posts once a week is ideal. 
 Using a social media management 

application like Hootsuite can be useful. 

Note: This is not a comprehensive list of best practices in 
indirect marketing.  



Email Example: What’s 
Wrong? Fix it. 

 
Subject: We make websites that are modern and 
easy to navigate 
 
Does you or your business need a website but aren’t sure where to start? 
We can help. We have a reputation for providing quality service. Our skilled 
designers have over 30 years combined experience. We have multiple 
pricing and payment options – you can pay via check, cash or credit. 
Satisfaction is guaranteed on all work. Our custom designed websites will 
suit your individual needs and take your business to the next level! Your new 
website will inspire trust and confidence in your business! We are easy to 
reach and you'll have multiple ways to contact us and stay connected to us. 
Email us at webdesigners@wtdesign.com or go to 
https://wtdesign.com/newwebsite/contact/. Please don't reply to this 
message. 



Any Questions? 
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